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Amendments to the Claims : 
This hsting of claims replaces all prior versions and listings of claims in the apphcation: 

Listing of Claims : 
Claims 1-16 are cancelled. 

17. (Currently Amended) A computer implemented method for managing and 
distributing offers, the method comprising: 

producing a plurality of marketing campaign s each comprising a plurality' of offers 
selected from a set of offers to send to multiple targeted individuals with the offers to send 
selected by one or more computers for each of the plurality of marketing campaigns and 
according to a determined channel allocation of such offers specified by offer data processing 
rules, executed by the one or more computers, from w hich one or more of the offers are 
identified for targeting specific individuals ; -- w - ith -- 3t -- teast - OHe -- ef 4be -- effbF - data -- pi - e6e - ss - iBg -- F 
be - ing -- a - ^ i e - t -- ef - time --- base4 - m - les - , --- the - time4>ase4 ^ 

^5^■i^d ••Vi iHCF ifHc«^.iK>R vvi-th p-LVi-oii-. o+■^^.i-^, and 

i'ii';_>0!-.xl iruliVvhiji'v. ^\U'i tro LiL-isn^ls and ismoo! dol'v^;\ ^d-tn.HfHt <w ui ibo i- kr^ [)j'>otli-r! 
cxoci i!o:i ofiiiiiO h'-oO>1 suic^ ai^d i.v \i]ocaiKi:i o.\]k^ o.Tcp to iLt clrinPioK bd^'-d ov. "J^o 
deloinunod a.luL.-iions -j. cdC'\ iho hvukolMig oanipaign^ 'v\ i'h ibo i ikirii.'.s hoin^- K»<kH\'u^!^^^€ 

■■■t'OCl'ng 'I pfiofih^i^d Ofibi iiO!"!) {ho piiOMii/cd •■<>..{ O! oMcs loi cLl^voi^' io l.iC iiiOi\;dufd 

^.i^^(;^^;,5.t^j sv^lh t:iL f-Fio-fi+L-'o- •.ct o-foHcF^. .+nJ 
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d - e -l ive - iH - tig4ke -- se - l - e€te4 - pfier i tked -- effe - r -- te - e¥ef one of a plurality 

of different types of deliver}'^ channels y - ass0e - i - at e d -- wkh -- th e- pf - ief - itj - z e d -- 0ff e i -. 

18. (Currently Amended) The method of claim 17 further comprising: detemiining a 
channel to select based at least in part, on the specific, targeted individuars a user's response to 
an offer. 

19. (( urronU) Apicrulcili 1 bo nseihod of Llanu I" iurihcr i onipn'ving. 

pi its/in;.:: by liio cornputo!- the sot ofonbr-. lbs ihclasgclcd !nd!\idu:!j i" determine 
whk-h oiToi o! oHbrs Iron; ilio -c^ oi'oh'ois should bo -onl lo she tjr>jeiod individLial; aiid 

hni'bng die numhci ofprioriU^od viiors iisum al least one prixocs chiuoctcristic defined 
by Iho :-;ixXlilir.."J.Al.i^.h^^^^^^^^ S'^f^*' iduni ir; dio ibsH! of kxtlbiis.,!' Ironi '-Uc cusion^oi lo prohibit or limit 
the frequency of various types of offers. 

20. (Currently Amended) The method of claim 19-1^ wherein delivering , delivers the 
selected prioritized offer and the mediod furdier comprises: 

allocating the selected prioritized offer according to a capacity associated with each of 
the channels. 

21. (Previously Presented) The method of claim 20 wherein the capacity of the channels 
is related to monetary costs associated with of the channels, 

22. (Previously Presented) The method of claim 20 wherein the capacity of the channels 
is related to a physical capacity of the channels. 

23. (Currently Amended) The method of claim 17 further comprising: accepting 
information from the specific, targeted individual and limiting selection of the offer for deli veiy 
lo the specific, targeted individual according lo the accepted information. 
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24. (Currently Amended) The method of claim 23 wherein the accepted information 
characterizes acceptable timing of presentation of offers to the specific, targeted individual, and 
limiting selection of the offer includes scheduling selection of the offer to the specific, targeted 
individual according to the acceptable timing, 

25. (Previously Presented) The method of claim 17 wherein channels comprise direct 
postal mailings, solicitations by sales agents, email, Web delivery, and personalized location- 
based delivery of advertising to handheld devices. 

26. (Currently Amended) The method of claim 17 wherein producing a marketing 
campaign comprises: 

preparing data characterizing target groups of specific, targeted individuals associated 
with the offers. 

27. (Previously Presented) The method of claim 17 wherein producing a marketing 
campaign comprises: 

preparing data characterizing information to present with the offers. 

28. (Currently Amended) The method of claim 17 further comprising: 

tracking activities of the targeted individuals to whom the offers were targeted with 
tracking according to the channels over which the offers were sent ; and 

i-eperti-ag-st-a-tisties determining by the one or more computers r-dat-ed-te an effectiveness 
of the plurality of offers by matching information received fi-pm sources of activity related 
infonnation to the offers . 

29. (Currently Amended) The method of claim 28 4-f-further comprising: 
tmeki-Bg"a6tivities-irf4,ke-im!ividmk»4<^-w'bem-#i^ 
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delivering thro ugh c hanne 1 s sel ected from th e plura 1 ity of ch ami els a sequence of 
subsequent r e to - t e d offers to these individuals based on their tracked activities. 

30. (Canceled) 

31. (Currently Amended) An offer management system comprising: 
a computer system comprising: 

a processor; 
memor}'; and 

a computer-readable media storing a computer program product comprising instructions 
executed in memor}' and causing the processor to: 

produce a plurality of marketing campaign s each comprising a plurality of offers selected 
from a set of offers to send to multiple targeted individuals with the offers to send selected by 
one or more computers for each of the plurality of marketing campaigns and according to a 
determined channel allocation of such offers specified by templates and/or rules from which one 
or more of the offers are identified for targeting specific individuals, w - i - th -- at --l- e - 3 t »t :- eae -- efthe - offe - r 
data -- pre6es - si - Bg -- ml - es - be i ng -- a -- set - <>ft i H^ -- based -- rul - e^; -- t - be - 4i - H^^ ^ 
ef-a4#eet"Rile4hctt4mm e diately-4Hstcffit-i-ate3"effeiTr%a3 a d"ea" 
lhM-iml-aB-tiat-t^-effet>-t>ased-€H^^^ 
i^ist-a^itiat-eiS-e-ffe-s-base4--e&-«w4iri-8T-a«ti-efr^^ 

receive a selection of one of the time based rules to determine a subsequent set of offers 
te--§end4e4be^-spe644le"iHdi¥i-dual-§v 

pi4ei4tize-the"Set-ef-effei-S"feF"aH-ia4i¥kitHil4e-4etamm^a-w 
efeffeT - s -- sheuM -- be -- se« - t -- t - e4he -- ifi4iv - idu - a l y 

se - l - e6t - a -- pFior - i - t i z - e4 - e - tfeF - fi - em -- th - e -- pi4 - eri - tiz - e ^ 
as^ee - i - ate - d -- wi - t;h - 4he -- p - rieHti - g.6d -- set-e - feffeF - s ; and 

cause a deliveiy of the offers over channels to specific, targeted individuals of the 
multi pie targeted individuals, wi th the chaimej s and tim e of delivery of the offers based on 
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execution of time based rules and the al location of the offers to the channels based on the 
determined allocations in each of the marketing campaigns with the channels being s o l e et -e d - 
prieriti-ged-i^ffeF-te-l-he-aaseeiatad^adividua^ one of a plurality of different types of delivery 
channelsv<^SiS6ei-at&d-wi-ttth&-|H'-i^-iti-z«d^^^ 



32. (Currently Amended) The ofTer management system of claim 31 wherein the 
computer program product further comprises instructions to: 

track activities of the targeted individuals to whom the offers were targeted with 
instructions to track being according to the channels over w^hich the offers were sent ; and 

j-:^^jK>Fl"atal-ist-i€S"rekted"le determine an effectiveness of the plurality of offers by 
matching information received trom sources of activity related information to the offers . 

33. (Currently Amended) A computer program product stored on computer-readable 
media comprising instructions for causing a computer system to: 

produce a plurality of marketing campaig ns each comprising a plurality of offers selected 
from a set of offers to send to multiple targeted individuals with the offers to send selected by 
one or more computers for each of the plurality of marketing campaigns and according to a 
determined channel allocation of such offers specified by templates and/or ades from which one 
or more of the offers are iden tified for targeting specific individuals, w-i-th-at-l-e-as-l-eae-of-tke-e-fl^r 
data-|^i=0ee«s-inf-ffltes-%eifig*«&t-ef4iffi€-%^as^ 

of a direct rule that immediately instantiates offers based on an offer campaign, a triggered rule 

that4n9tenti-ateS"effer9"bas-ed"en4fe-e--ee^^^H=efH;-e-^^^^ 

iHsteHtia-teS"effersr%ased"eH--useF-iMeraetieB--^^ 

r - e€e - i - v - e -- a - ^ i e - teet - im - ef -- <>Be -- ef - t - be -- tim - e -- ba - se - d -- m^^ 
t<> - s - eB4 - te -- th^e -- speei - fi€ -- i - H - di - v - i4u - a - is - ; 

pBeBt - i - ze --- the -- se - t - ef - effers -- fer -- aB -- iH4i¥ i dua l 4e -- detemwHe -- w - h 
ef-8ffer&-Srkau l- d- - l> e "3ent-4e"t-k&4Hd i -v i- dual-- 
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se - l - e€ - t -- a - fflH<>f - i - t i z - e4 - e - ffeF -- frem -- th - e -- |M^ 
asso€mt -e d -- with -- th e- pi4ei4t - iz -e d -- s e t -- 0f - eff e i - 3y and 

cause a delivery of the offers over charmel s to specific, tai'geted mdividual s of the 
multiple targeted individuals, with the channels and time of deliveiy of the offers based on 
execution of time based rules and th e allocation of the offers to the channels based on the 
determined allocations in each of the marketing campaigns with the channels being s&l-eet-ed- 
pri-0ri4ized-effef40-th;e--ae3oei6fed"iadi-¥idi^al"e one of a plurality of different types of delivery 
channels y - as^ee - i - ate - d -- wi - l;h -- the -- p - r - ieHti - z6d -- effer . 

34. (Currently Amended) The computer program product of claim 33 further comprising 
instmctions to; determine a channel to select based at least in part on the specific, targeted 
individuahs a user's response to an otTer, 

35. (Cun-ently Amended) The computer program product of claim 33, further comprising 
instructions to: 

prioritize the set of offers for the targeted individual to determine which offer or offers 
iTom the set of offers should be sent to the targeted individual; and 

limit the number of prioritized offers using at least one privacy characteristic defined by 
the specific, targeted individual in the form of feedback from the customer to prohibit or limit the 
frequency of various types of offers. 

36. (Currently Amended) The computer program product of claim 31 3^ wherein 
delivering the selected prioritized offer comprises instructions to: 

allocate the selected prioritized offer according to a capacity associated with each of the 
channels. 

37. (Previously Presented) The computer program product of claim 33 wherein the 
capacity of the channels is related to monetary costs associated with of the channels. 
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38. (Previously Presented) The computer program product of claim 33 wherein the 
capacity of the channels is related to a physical capacity of the channels. 

39-43. Canceled. 

44. (Currently Amended) The computer program product of claim 33 wherein 
instructions to produce a marketing campaign tiirther comprises instructions to: 

pi - epare -- data determine characterizing conditions under which the offers are delivered; 
|>r-e|mre-<fai-a-€ham€terigiH,g-i-arget.-gK^a individuals associated with 

particular ones of t he offers based at least in part on profiles of each of the individualst -aad 
prepare data characterizing information to deliver with the offers. 

45. (Cun-ently Amended) The computer program product of claim 33, further comprising 
instructions to: 

track activities of the tar geted individuals to whom the offers were targeted with 
instructions to track according to the channels over which the offers were sent ; and 

rep8a- i st-at j -3t i -&s determining by the one or more computers r - elat -e d-te an effectiveness of 
the plurality of offers by matching infonnation received from sources of acti vity related 
information to the offers . 

46. (Currently Amended) The computer program product of claim 45 3^, further 
comprising instmctions to: 

tFaek -- a€ti - vit i e - s -- efthe - in4iv4du - a l s -- t - e - whem - the -- effei - s -- weFe - targete4r 
present through channels selected from the plurality of channels a sequence of 
subsequent f - e - lat - e4 offers to those - individuals based on their tracked activities. 



47. (Canceled) 
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48. (New) The method of claim 17 wherein at least one of the offer data processing rules 
being a set of time based rules, the time based rules including at least one of a direct rule that 
immediately instantiates offers based on an offer campaign, a triggered rule that instantiates 
offers based on the occun-ence of particular conditions, and a staged rule that instantiates offers 
based on user interaction with previous offers; and wherein selecting flirther comprises: 

selecting one of the offers based on execution of one of the time based rules. 

49. (New) The method of claim 17 wherein at least one of the offer da ta processing mles 
being a set of lime based mles, the lime based rules including al least one of a direct rule that 
immediately instantiates offers based on an offer campaign, a triggered aile that instantiates 
offers based on the occurrence of particular conditions, and a staged rule that instantiates offers 
based on user interaction with previous offers; and wherein selecting fiirther comprises: 

selecting one of the offers based on execution of one of the time based rules. 

50. (New) The method of claim 17 wherein at least one of the offer data processing rules 
being a set of time based rules, the time based rules including at least one of a direct aile that 
immediately instantiates offers based on an offer campaign, a triggered rule that instantiates 
offers based on the occun-ence of particular conditions, and a staged rule that instantiates offers 
based on user interaction with previous offers; and wherein selecting fiirther comprises: 

selecting one of the offers based on execution of one of the time based rules. 



